
THE SOCIAL MEDIA DRIVER

Getting Your LMSC Behind the Wheel!



WHAT ARE YOUR NEEDS?

• Identify your audience

• Identify your goals



WHAT ARE YOUR GOALS?

• Grow
• Gain members, larger meets, clinics

• Spread information
• News, announcements

• Build community



Facebook Twitter Instagram Snapchat Other?

WHAT ARE THE SOCIAL MEDIA 
OPTIONS?



Facebook Twitter Instagram Snapchat Other?

WHAT ARE THEY USED FOR?



• Build community through member interaction

• Share any type of media!
• News, events, recaps & results, photos, videos, links to articles, forum

• Link to website

FACEBOOK

If you (personally) aren’t on Facebook, you are missing out!



Page

• “Like”

• Only Page can post

• Member posts get “buried”

Group

• “Join”

• Forum style - members can post

• No “official” voice

FACEBOOK: PAGE OR GROUP?



PAGE GROUP



• 140 character limit

• Share any media!
• Especially news, photos, links

• Link to website or Facebook

TWITTER



INSTAGRAM

• Photos & videos only
• Text captions

• Links only allowed in bio



• Build engagement

• Photos & videos with optional captions show up to 10 seconds

• Cannot be replayed if sent to individuals

• Can be replayed for 24 hours if posted on your story

• No links

SNAPCHAT



RECALL YOUR GOALS

Grow

Spread information

Build community



DO I NEED A WEBSITE?

• If you are an LMSC… YES!

• Registration, LMSC bylaws, LMSC officer contact info

• If you are a team... Maybe!

Websites aren’t the             , so much as the destination…



WHO VISITS THE WEBSITE?

NE-LMSC Data, June – September 2016

3.6%

13.4%

16.6%

29.1%

24.8%

12.4%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

18-24 25-34 35-44 45-54 55-64 over 65

NE-LMSC Membership NE-LMSC Website Visitors

12.0%

16.8%

23.9%

18.7%18.1%

10.6%



WHO VISITS THE WEBSITE?

NE-LMSC Data, June – September 2016

3.6%

13.4%

16.6%

29.1%

24.8%

12.4%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

18-24 25-34 35-44 45-54 55-64 over 65

NE-LMSC Membership NE-LMSC Website Visitors

12.0%

16.8%

23.9%

18.7%18.1%

10.6%



HOW DO THEY GET THERE?

NE-LMSC Data, June – September 2016

Top Sources
1. Google
2. New England Masters
3. Direct
4. USMS.org
5. Facebook
6. Twitter
7. Bing
8. Yahoo
9. Great Bay Masters



WHAT DO THEY WANT?

1. Calendar
2. Home page
3. Places to Swim
4. News
5. Meet results

~50% of site visits include at least one calendar or event page 

NE-LMSC Data, June – September 2016



WHAT DO THEY WANT?

NE-LMSC Data, June – September 2016

• Registration
• BOD info
• Club links / workout times
• Social links & widgets
• Sanctions

• Coaches, Officials, Volunteers
• Photos
• FAQs
• Swag shop

Other stuff



WHAT DEVICES DO THEY USE?

NE-LMSC Data, June – September 2016

It’s           to be mobile-friendly!



NOW WHAT?

• Set up accounts

• Maintain accounts with frequent updates

• Consider staffing



HOW TO CREATE A FB GROUP



TIPS & TRICKS

• Keep content fresh! Post often.

• “Steal” content from members, USMS, other sources

• Retweets, Facebook shares, Instagram reposts

• Assign multiple administrators

• Split up the work & gain perspectives



#WINNING

• Hashtags are cool when used correctly

• Emojis are great

• Keep it humorous and fun!

#swim #usasconvention16 #usms



THANK YOU! 

QUESTIONS?



BROUGHT TO YOU BY YOUR FRIENDS AT THE NE-LMSC

ALANA AUBIN
(NEWEBMASTER@USMS.ORG)

&
TIM LECRONE

(NEREGISTRAR@USMS.ORG)
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